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v/ 2 77l HUK| S28 2oz ML D oLt ALY oHE| 9IS

vV ] KSAME2 FHEEEN 2 O0[X|= MEE 3Ho XY
Hl 3| RSAE A2 9 dEE (=)

2010 2011 2012 2013 2014(F)
AN X = GDP 6.5% 3.7% 2.3% 3.0% 4.0%
(YoY, %) ol ZkAH| 4.4% 2.9% 1.9% 2.0% 3.1%
[ A 232.9 252.2 262.5 268.3 276.3
Lkl S 24.8 27.6 29.1 30.1 31.3
] CHEOE 38.2 42.3 44 4 453 46.5
(Tril. KRW) £ OF3l 29.9 32.5 34.0 35.8 37.7
=] AO|H AT = 14.6 15.9 18.4 20.0 22.1
s =24d 7.6 9.3 10.1 10.7 11.3
Al [ A 8.1% 8.3% 4.1% 2.2% 3.0%
g Lkl S 14.8% 11.3% 5.4% 3.4% 4.0%
MEE CHEOE 22.0% 10.7% 5.0% 2.0% 2.6%
(YoY, %) £ OF3l 33.5% 8.7% 4.6% 5.3% 5.3%
AO|H AT = 18.7% 8.9% 15.7% 8.7% 10.5%
=24d 26.7% 22.4% 8.6% 5.9% 5.6%
Source: CHBHAF 23| 0| A, Bt223H
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Source: CHTIAIE 3| 0| A
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v 2001~ : A
v 2002~ : CJ malld ®

22 B 4 0]

4 A Operation Profit - 200
(Bil. KRW, R) 157
3 121 /./ - 150
7 102/./.
78 85 71 8./. - 100
[ ]
2 50 51_~" T——
27 e % - 50
6 10 18 T R Gross Merchandise Sal
1 (0) (2) 2 . ././ ross vierchandise >ales
° o (Tril. KRW, L) 0
0.1
0 - -50
95 96 97 98 99 00 01 02 03 04 05 06 07 08 09 10 11 12 13
f A & A
4 SAIE stezauy CJ Mall £ & e e
e cJ AR 25 FHC AfE TS S AH|M2|3| =
S4m(304T) ol | -M8IEEZ arAY QUNE JY0|E Chsst uras hg
HEf A Y -0l

Source: Company data
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. 4 %Z(3Q14Y)
Iz = = x| A O
v 3Q14Y, TVAEQ| Zst dt50| MA| FHg1n &4s5= Al
1L /= IL = — > IL =1
; O|0| B E/2HHE 83 & AT 20| &= Sales mixHEf Q2 TVAE Z5HA
(=) AL rey == A -
v dHo|a2 H|+7| e 2 17dH| B EH0| FO0X|H SfE!
A o H Cf1L 00| =H = o
v =0|9l2 SHOHiTYa Y =1, HelM S7I2 StE
H2 BEH AM™H izl (A< 1213, Sales mix
3Q13Y 2Q14Y | 3Q14Y | YoY  QoQ
X327 7302 7,871 | 7604 | 41% -3.4% 100%
e - - 15% 15% 12% - ZIE
TVARZ 4816 5349 | 5255| 91% -1.8%
11% =
IE TVAHE 2,486 2,522 | 2349 | -55% -6.9% 80% 13% 10% 0 M=
- TV 4252 4533 | 4445 46%  -19% 0 15% 14% 16% e =
- e-Commerce 2639 2959 | 2805| 63%  -52% 60% -
- olo|K/s}RH=
(mobile) 843 1597| 1469| 742%  -80% - oo ol 8/2tEE
. ;A 40% 8% ? 11%
- Catalogue 280 204 197 | -29.6% -34% - DM/ A
- J|E} 132 175 156 | 185% -107% 23% 26% 21% o=
o) - =
m==0[9] 2176 2484 | 2286| 51%  -80% 20% ™
aojo|el 331 390 277 | -16.2% -29.0% 15% 14% 15% - 7bA
c47]40[2| 217 01| 162 | -255% -44.5% 0%
3Q13Y  2Q14Y  3Ql4Y
gglojols 4.5% 5.0%| 3.6%| -0.9%p -1.3%p

Source: 3|A} XI&2
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vV 27| TVME X d2oz MY FI10 M5
A CE= o o =
v HElg STE(60%—-90%) HAo 2 HHo|AE =t
A o CtOa =79| &= HO O =
v 0|92 MEASY|H| g2 S7F 2+ 7|83 % HelN SR 4a
. A = H =
; HiE =22 56 Z7t/ 7|82 299 F7¢t
H3. BEH A S5 (o 1 2l4. Sales mix
3Q13Y:=AH | 3Q14v:A YoY
Quaver | 3Quave 0% | i 0
23 22,338 23,302 4.3% ° ez - 7|Et
TVALZ 15,005 15,909 6.0% 80% 11% 10% BN
JE TVALE 7,334 7,393 0.8% n
14% =
STV 13,326 13476 1.1% ° ° -JMHEE
ol B
- eC 7,666 8762 14.3% L
e-Commerce (o} B Olnlg_/gl_g.%
(mobile) 1,769 4518 1554% 9% 10%
40% _
- Catalogue 908 602 | -337% ° - TN/ R A
~ 7|E} 439 462 52% 25% 23% _
20% - 9| F
=20/l 6,642 7112 7.1%
o0|2| 1,098 1,059 -3.6% 16% 15% _ 7bA
7|20 834 761 -8.8% 0%
gdolojalE 4.9% 4.5% -0.4%p 3Q13Y5AHl 3QlaYSFA
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v 1H14Y, X|

I

H4. 52| ABAF 2H

; MEC) 0|9 =tof A o

AL
B &0l

xee #0|¢] NETR
HEAL R o
(%) 1H13Y 1H14Y 1H13Y 1H14Y

Dong Fang CJ =2 (A 15.84 276 287 44 45
Tian Tian CJ = (EIX) 440 12 32 5 14
Namfang CJ SZ(EXR) 23.0 (20) 17 (5) 4
STAR CJ ol 50.0 (29) (60) (15) (30)
CJ Prime Shopping = 84.25 (16) 7) AACh
SCJ TV H| E < 50.0 (20) (0 (10) (0
CJ Mediasa Shopping 7| 50.0 (71) (24) (36) (12)
CJ Mediasa TV 7| 50.0 2 4 1 (2)
GMM CJ Ef= 49.0 (37) (15) (18) (7)
AC)J oiz|m 50.0 - 5 - 3
CJIMC (gh4h S, HEH Ei= H7| 100.0 4 (12 AACHY
of At 91 185 (34) 7

Source: E7|E10M, AEE A
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40.06%
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53.92% 100% 15.84% 50% 50% 84.25% 49%

= CMmi CJ Prime GMM
Hello Holdinas ocCJ Star CJ SCJTV Shobbin cJOS
Vision 9 (Shanghai)  (India)  (Vietnam) ppIng :
(Korea) (HongKong) (Japan) (Thailand)

44% | 23% 100% 100%| 100% 100%
TianTian CJ SMC-CJOS CJIMC CJIMC CJ IMC CJIMC

(Tianjin) (Guangdong) Shanghai Vietnam Thailand Turkey

»20144 68 E 7|&
+ CJURHTI2 KOSPIO| ARE SIALZA, AIZHE YL 1X 14239 @uc
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50% 50%
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Media ACJ
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Number of shares Price Value

(=) (&) (A&)
PNINES 186,320 365,400 681
A 1,000,000 102,000 1,020
KTAZ}O|2to| = 120,000 25,800 31
S{CHHCN 82,500 4,135 3
7| EF* - - 155
ot At 1,891

> 2014 622t 7|

© BHIK EE

M

Apeb7HR] 7=

i

C:% O SHOPPING



=
uE
n2t
N

v le
LYFHS(EEF) 6,206,691
A7HE (M &) 2,268
=3 () 2000
e 40l 5 0.5%
Hi &g 11.1%
N8E3 M

v AF MEHE

1H14Y (Al Q)
XAESA| 3,137
EPVES 1,908

a5 | E%l
ESA 1,228
- A2 31
Of = 4 1,318
P/L g Qio|2l 129
=0| 80
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EEHE
=34 X2

€S 40.06%

O| X &4 0.32%

() sy 3.00%

= 0A=SE 9.31%

O] 2iof| SXHLE2-E 4.99%
2| =0l 23.81%

> 201414 62
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